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Consumer Acceptance

The symbol
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Responsible use 

Basic principles on Consumer confidence can be found at:
http://www.discoverrfid.org/how-it-works/your-rights/data-protection-guidance.html;

Consumer Guidelines for EPC on Consumer Products
OECD Guidelines on Privacy and Security Aspects of RFID
ICC Privacy Guidelines on RFID
Centre for Democracy and Technology (CDT)
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EPCglobal Guidance
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Guidelines on EPC for 
Consumer Products

Consumer Notice

Consumer Choice

Consumer Education

Follow all laws on record use, retention and 
security

Guidelines will evolve as technology evolves
http://www.discoverrfid.org/how-it-works/your-
rights/data-protection-guidance.html
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Guidelines  on EPC for 
Consumer Products

Consumer Notice

Consumers will be given clear notice of the presence 
of EPC on products or their packaging and will be 
informed of the use of EPC technology. This notice will 
be given through the use of an EPC logo or identifier 
on the products or packaging
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Notice examples

Metro Future Store
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Notice examples

Karstadt

Kaufhof
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Notice Examples

�2006 EPCglobal Inc 9
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Notice examples



© 2008 GS1

Guidelines on EPC for Consumer 
Products

Consumer Education

Consumers will have the opportunity easily to obtain 
accurate information about EPC and its applications, as 
well as information about advances in the technology. 
Companies using EPC tags at the consumer level will 
cooperate in appropriate ways to familiarise consumers 
with the EPC logo and to help consumers understand the 
technology and its benefits. EPCglobal would also act as 
a forum for both companies and consumers to learn of 
and address any uses of EPC technology in a manner 
inconsistent with these Guidelines. www.aboutepc.org
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Consumer Education examples

www.aboutepc.org



©2008 GS1 EPCglobal13

Consumer Education examples

Karstadt
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Consumer Benefits

http://www.discoverRFID.org http://rfidabc.de/

http://www.fashiongrouprfid.com


